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Section 1 The Value Creation Story ｜ Expectations from Stakeholders

Enokido:　Yes, it is necessary to refine the human 
aspects of our business without forgetting that 
point of view. At the same time, it is important for 
us to spread knowledge and insights in DX created 
through smart city projects such as TOKYO PORTCITY 
TAKESHIBA, not only to buildings but also to the city 
as a whole.
Sato:　With the evolution of technological 
innovation, work styles, home styles and play styles 
will surely continue to change in the future. I would 
like to be involved in urban development that 
creates and achieves the realization of new values.
Chihana:　I agree that the range of options for work 
and living opportunities will grow. For that reason, 
I want to gain various experience and become able 
to create cities that are chosen by many people.
Enokido:　Young employees like yourselves have 
a real abundance of ideas. Please keep your eyes 
and ears open and stay focused on society with your 
flexible hearts and minds. I believe that these efforts 
will lead to the realization of a sustainable company 
that continues to be chosen by stakeholders, and 
provide them with value that will still fit the world as 
it is five or ten years from now.

INTERVIEW

Younger generations increase  
sensitivity to the environment

Sato:　I believe that environmental management 
of the Group policy reflects trends in society as a 
whole. Last year, when the impact of COVID-19 
pandemic began to become apparent, I was in 
charge of recruiting investors for large contracts. 
Many companies refrained from investing because 
the outlook for the future was uncertain. But there 
was one company that did decide to invest, under 
the condition of us obtaining environmental 
certification. That made me strongly recognize the 
importance of environmental aspects in investment 
decisions.
Enokido:　That was a good opportunity to realize 
the importance of the environment and what 
stakeholders are looking for.
Chihana:　Our generation—which will be at the 
center of the future market—has learned the  
importance of the environment, so I think it is a  
rational choice that the company has set out on this 
path of environmental management. On the other 
hand, it is often difficult for consumers to feel the 
benefits of environmentally friendly initiatives.  

We try to be aware of issues every day, such as  
considering how to introduce them to condominiums, 
and services that enable them to contribute to the 
environment by continuing to live in our properties.
Enokido:　It is very reassuring to see that you are 
approaching your work with a heightened  
awareness of environmental issues. If the younger 
generation actively engages in these efforts, the 
company's sensitivity to the environment will  
increase even further.

Aiming to be a company that con-
tinues to be chosen by consumers

Enokido:　In digital transformation (DX), we are 
engaged in efforts to save labor in internal business 
processes. The aim is to create more time for work 
that only humans can do.
Chihana:　Confirmation of property sites and 
communication with stakeholders are significant 
roles that should be done by people. 
Sato:　On the other hand, I think that we should 
also promote DX so that people who have difficulty 
accessing digital technologies are not left behind.
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Creating value to suit the future with abundant ideas
TOKYU LAND CORPORATION Director Enokido spoke with young employees who will be responsible for realizing the creation of a sustainable society and sustainable 
growth for the company about the addition of future society as a new stakeholder, in line with the formulation of GROUP VISION 2030.

Future Society Interview: Generation Z


